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         While marketers across the retail and 
credit card landscape are busy making their final push to 
drive spend in the last quarter of this unprecedented year, 
it’s been the noteworthy news on the banking front that 
captured our recent attention. 

2020 has been a tumultuous year for all, and the 
financial services industry saw its share of impact. Their 
pivotal changes included redirecting attention to existing 
customers, both consumer and small businesses, and 
extensive operational adjustments to evolve their service 
model in a new socially distant environment. 

TD Bank offers curbside pickup of replacement 
debit cards, and Bank of America touts over 28 
million customers using their mobile app to promote 
adoption.
What this meant for acquisition and growth strategies was 
an industry-wide pull back in direct and digital marketing 
that was felt almost immediately, and despite some 
rebound in efforts, banking acquisition volumes have yet to 
return to typical marketing levels. 

In Q3 2020, Competiscan observed a 54% decrease in 
year over year banking estimated direct mail volume.  

SunTrust and BB&T were in a particularly unique situation 
as their heritage brands were in the transitional process 
of merging to become Truist, adding more layers of 
consideration to the approach taken. Along with continued 
merger communications and maintaining loyalty of their 
existing customer bases, Competiscan observed steady 
direct mail acquisition campaigns in Q3. These efforts 
helped drive them to the second highest market share 
position for the quarter.  

PNC Bank will be up next with navigating 
the complexities of an acquisition during a 
uniquely difficult time in our history. With their 

announcement last week to acquire BBVA USA 
Bancshares, Inc., PNC is positioned to become the 
nation’s 5th largest bank and will expand their footprint 
deeper into the south and southwest. 

The first round of PNC and BBVA merger communications 
has started and will include ongoing efforts throughout 
2021. Competitors will also set their sights in 2021 on 
this merger and how to capitalize by extending stronger 
marketing efforts in the surrounding BBVA branch 
footprint. We all will be paying close attention to how 
the transitional plan and communication strategy will be 
handled.

What can be said for this latest wave of headline-worthy 
banking news is that despite 2020 throwing out curves 
like never experienced before, progress continued 
forward. The silver-lining is likely that the disruption 
resulted in an entirely new perspective for the financial 
services industry and should continue to force a more 
out-of-the-box and progressive approach to providing the 
financial products and services that consumers need in 
our new normal. 
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